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Spring is here and for you allergy sufferers - hang on! We might be 
in for a rough ride. We won’t complain because the beauty of it all 
is worth all of the sneezing and itchy eyes. (Eye think).

We are off to a very successful start this year with our annual 
Breakfast Meeting in January. Steve Brocker, VP of Sales and 
Marketing of Western States Envelope and Label, was our guest 
speaker. He is a current member of the Mailers Technical Advisory 
Committee (MTAC) and shared plans of the Postmaster General’s 
MTAC Committee. He also shared results from the Institute for 
Postal Studies' Mailing Industry Job Study. Thanks to Mr. Brocker 
for attending and sharing this valuable information.

Our next event was March Mail Madness.  We had an excellent 
panel of both USPS and Industry speakers - Alison Hall, Pitney 

Bowes Presort Services; Chris Breshears, USPS; Angela 
Dyer, USPS; Jeff Ostendorf, USPS; and Stephanie 

Miracle, DST Mailing Services. They spoke on 
several different topics from P.O. Boxes to 

Mailing Solutions. They did an awesome job 
and thanks to this panel also.

We held our Pre-Forum Breakfast and 
invited the Postal Inspectors Team. Paul 
Mezzanotte and the Homeland Security 
Coordinator, Joanne Dean, shared 
information on meetings to bring awareness 

of the services and support provided by the 
Inspection Service. They provide a point of 

contact for communication needs. A big thank 
you goes out to the USPS Postal Inspectors and 

the Homeland Security team for your valuable 
information. 

I just made it back from the National Postal Forum and must say 
this was the best that I have attended. There was an abundance 
of good information shared with the attendees. The Postmaster 
General Pat Donahoe shared information about the changes and 
the future of the USPS. He also shared information about some 
new products that they are in the process of delivering. One 
exciting new product is the gopost. If you get a chance, check it 
out. 

There were so many new classes being offered on a variety of 
topics from preparing and shipping mail to mail professional 
development classes. If you didn’t make it this year, I hope 
that you can make it next year. It will be held in San Francisco, 
California, March 17-20, 2013. 

What’s up next is our 15th Annual Golf Tournament on Monday, 
June 11 at Falcon Ridge Golf Course. We’re looking for players and 
sponsors.    

Thank you for your membership and thanks to our Executive 
Board!

15th 
annual 

GolF ClassiC 

Plan now to participate with more 
than 100 of your professional peers at 

the 15th Annual Greater Kansas City Postal 
Customer Council Golf Classic on Monday, 

June 11, 2012, at Falcon Ridge Golf Course. $125 
includes golf, cart, lunch, dinner and prizes. Don’t miss 

this annual event, which has become one of the finest golf 
outings in the Kansas City area. Industry members, vendors and 

friends will join together for a day of golfing fun and fellowship. 

This tournament attracts business owners and representatives 
from many of the major companies in the Kansas City area. Your 
company’s name displayed at the tournament will give you great 
exposure, so please consider being one of our sponsors this 
year. 

TOURNAMENT SPONSOR $3,500 – Your 
company name or logo will be displayed on golf 
apparel given to each player, as well as on a 
banner prominently displayed at the clubhouse 
and special recognition at the banquet. A 
representative of your organization will be 
asked to participate in the awards ceremony. 
This sponsorship includes two foursomes, for 
a total of eight players. 

MAJOR SPONSOR $1,500 – Your company 
name or logo will be displayed on a banner at 
the clubhouse, and you also will receive special 
recognition at the banquet and a role in the awards 
ceremony. This sponsorship includes one foursome, 
for a total of four players. 

HOLE SPONSOR $625 – A sign announcing your sponsorship will 
be placed at the appropriate hole. This sponsorship includes one 
foursome, for a total of four players. The sponsorship fee without 
the foursome is $200. 

DRINK CART SPONSOR $500 
 
Registration and lunch will begin at 11:00 a.m. at Falcon Ridge with 
play to begin at noon. Our fun-filled day will conclude with dinner 
and an awards presentation after the tournament. 

Please contact:

We look forward to seeing you there!

Upcoming 
Events:

 June 11, 2012
AnnuAl Golf TournAmenT

loCATIon: fAlCon rIdGe

"What's neW from the nPf?"
    mAy 16, 2012

    8:30-10:30 A.m.
    mAIn PosT offICe, 300 WesT PershInG roAd, 

suITe 119, KCmo 64108

    see WWW.greaterkcPcc.com for 
more InformATIon.
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sPeaKinG out on BehalF oF the 
Postal serViCe

Submitted by:  Diane Chastain

If you are like me, you overheard a discussion at an adjoining table or were talking with an acquaintance and 
realized the conversation had turned to the plight of the United States Postal Service (USPS).  Sometimes I just listen 

until everyone else has contributed to the conversation and try to keep track of the many misconceptions that get 
communicated throughout the conversation.  Often, I lose track.  Each person seems to have their simple solution to the 
complex problems the USPS is dealing with these days.

Trying to provide accurate information back to the others can become complicated and lengthy.  Each aspect of the many-
tentacle problems requires its own explanation and can take several minutes.  And yet, without some understanding, on-
lookers can’t understand why things can’t be resolved quickly and easily.  It seems no one is willing to simply take action 
and “get things fixed.”

Few realize that the USPS is the only entity responsible for military retirement pay for their employees who served before 
they joined the USPS.  As a matter of fact, many sought military postal jobs or training in order to have a path back into 
the workforce when they finished their military service.  Years ago when the USPS ran at a surplus, the burden of military 
retirement pay shouldered by the USPS seemed like a good idea.

Then there is the no-less-complicated problem of overpayment into future retiree healthcare funds.  Only recently did 
studies reveal to what extent the overpayment has been accumulating.  While not everyone agrees on the exact dollar 
amount, everyone agrees that it is a very large sum of money.  But, in order to refund that money back to the USPS, 
Congress will have to add it to the national debt.  

Or, take the issue of closing unprofitable local Post Offices.  While behind closed doors, I doubt there is a single 
Representative or Senator who doesn’t know that the cost of keeping these Post Offices open is draining the coffers 
of the USPS, but they also understand that this is a Public Policy change.  Many small Post Offices are the center of a 
neighborhood or rural area around which a community is built.

Since the USPS was mandated to run at “break-even” and for years generated a surplus which went back to the United 
States, Congress utilized this surplus to fund other important services and projects.  As digital communication grows and 
hardcopy mail slows, the USPS has only a small contingency fund to use to keep things going while they radically change 
their size and the way they work.  And, the issues go on.

In the end, what is our responsibility as mailers in situations like this?  I believe it is to take the time to educate those 
around us as briefly and concisely as possible.  If you read whatever you can wherever you find it about these problems, 
you will know so much about the subject that you can speak succinctly.  Secondly, there is a genuine dialogue about 
solutions happening right now.  The USPS and other mailers want to hear what you have to say.  Don’t just tell your 
colleagues what you think the USPS should do; write those comments down and send them through the many channels 
available to you, such as the Mailers Technical Advisory Committee (MTAC).  You can find their website on RIBBS.

Finally, it is most important that you reach out to your Congressional representatives, both Congressmen and Senators.  
Together we need to speak up and reach out.  We are not really that small “niche” group that for years I believed we were.  
Your voice and actions can contribute to the success of this industry for years to come.
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sPeaKinG oF BarCodes!
Mobile barcode promotion is returning and enrollment starts May 1: Are you ready?

Submitted by:  Chris Breshears, Manager, Business Mail Entry, USPS, Kansas City, MO

A “quick response” (QR) barcode 

Good news!  Based on the success of the USPS popular Mobile barcode promotion, 
the Postal Regulatory Commission (PRC) approved the Postal Service’s Notice of Price 

Adjustment for a 2012 Mobile Commerce and Personalization Promotion scheduled to run July-August 
2012, with registration for participants beginning May 1, 2012.

While the 2011 promotion was successful in generating awareness of how mobile technology could 
be integrated with direct mail, the Postal Service now wants to continue to create awareness of more 
innovative uses of mobile barcodes and encourage mailers to adopt "best practices" associated with those 
technologies.

The 2012 Mobile Commerce and Personalization Promotion will provide business mailers with an upfront 
2 percent postage discount on Standard Mail® and First-Class Mail® letters, flats, and cards (presort and 

automation only) that include a two-dimensional (2-D) barcode or print/mobile technology that can be read or scanned by a mobile 
device.

This promotion and last year's Mobile Barcode promotion are similar as they both focus on the integration of mobile technologies with 
direct mail as a means of reinforcing mail's continuing relevance as a marketing channel. 

However, the two promotions differ in several important ways:
 
The 2012 promotion will specify that the barcode or similar technology must lead the recipient directly to either: (1) a webpage that 
allows the recipient to purchase a product or service on a mobile device, or (2) a personalized URL, which leads to a webpage that is 
unique to an individual recipient. Best practices such as directional copy and mobile optimization are also required.

Many of your questions about enrollment can be answered through access of our Version 2 Program Requirements document and 
User Guide for Incentive Programs Enrollment located on the RIBBS website at www.ribbs.usps.gov.  Once there, go to the Mobile 
Commerce & Personalization Promotion page (see index).   

In addition, promotion webpages containing additional resources will be added to usps.com at www.usps.com/mobile-barcode and 
further questions about the program can be directed to: mobilebarcode@usps.gov 

Next Newsletter: More about barcodes and the retirement of PostNet.
For more information, contact your Business Mail Acceptance office.

OF THE
MONTH
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January KiCK oFF BreaKFast meetinG
Another success!


