
PCC KICK-OFF EVENT 
HIGHLIGHTS

What’s better than the kickoff of a Kansas City Chiefs football game on a cold winter day 
in Kansas City? Not much, but if you attended the 2017 Kickoff for the Greater Kansas City 
Postal Customer Council at Arrowhead Stadium last month, you know there is at least one. 
The January 12th event was the beginning of another great year for the PCC, but it was also 
the beginning of a new chapter in the ongoing evolution of the local PCC. Everyone at the PCC 
is excited for the changes to come and to see the anticipated growth it will likely have on the 
organization.

If you were unable to attend the Arrowhead event, here is a little bit of what you missed. Sharon 
Owens, Vice President of Pricing and Costing, was gracious enough to attend the event as our 
guest speaker. Sharon took the audience into a deep dive look at the rate increase that took 
effect on January 22, 2017. She went through each class of mail and broke down the change in 
each category. Beyond just defining what the increase was, she also explained why the Postal 
Service made the changes where they did and why. Mrs. Owens was also well versed in the 
incentives the Post Office is offering in 2017 and used that knowledge to assist the audience in 
how they could use some of these incentives to offset the increase.
 
After the presentation by Mrs. Owens, the event offered four different breakout areas that 
focused on specific topics relevant to today’s mailers. If you have attended a PCC event with 
the Kansas City chapter before, you may remember the breakout rooms and educational 
sessions. However, at this year’s event, the PCC unveiled a new format. Each breakout room 
and each topic had industry and Postal experts available for one-on-one conversations to 
answer any questions you might have. The topics included; the 2017 Postal Rate Case, New 
Mailing Promotions for 2017, Mailer Scorecard Presentations, Every Door Direct Mail and Parcel 
Shipping tips and tricks.

This new format was carried over into the remainder of the event with the main meeting room 
being an open forum for industry professionals and postal employees, as well as vendors, to 
mingle and discuss the mailing industry while enjoying some outstanding food and a beverage 
or two. Speaking of vendors, the PCC would like to thank each vendor for taking time out of 
their schedules to set up a table at the event and work to build relationships with both industry 
professionals and postal staff. In addition, the PCC would like to thank all attending postal 
employees. Finally, we would like to thank the staff at Arrowhead Stadium. From the helpful 
smiling faces, to the amazing tours of 
the facilities throughout the stadium, 
everything was first class at this year’s 
event.
 
The Greater Kansas City Postal 
Customer Council is looking forward 
to another great year in 2017. With new 
events and some new ideas behind 
these events, we would encourage 
everyone to come out and join the PCC.

LETTER 
FROM

                     Albert  
POSTAL  CO-CHAIR

Albert Esquivel, Postal Co-Chair, GKCPCC

Hello and thank you for your membership 
to the Postal Customer Council this year.  
My name is Albert Esquivel, Postmaster 
of Lee’s Summit MO, and I am the new 
Postal Co-Chair for the Greater Kansas 
City Postal Customer Council for the next 
two years.

Thank you to all who attended the 
Kick-Off event at Arrowhead Stadium 
on January 12th.  It was an excellent 
start to the New Year.  Our desire is to 
provide you quality educational events 
and networking opportunities within the 
mailing community.

Over the next few months we have many 
exciting and educational events that you 
can be involved in.

If you have any suggestions or ideas on 
events or activities you would like to see 
from your PCC,  I would love to hear them.

I look forward to seeing you at our future 
events,

Albert Esquivel
Postal Co-Chair

 
RENEW YOUR 

MEMBERSHIP FOR 2017
GO TO

GREATERKANSASCITYPCC.COM 

Upcoming Events:

MARCH 23 
LUNCH AND LEARN (REGISTRATION INSIDE OR AT 

WWW.GREATERKANSASCITYPCC.COM)

JUNE 15 – 20
ANNUAL PCC GOLF OUTING

P r i o r i t y
Inside this issue:
Lease or Purchase?.......................................pg. 2
Lunch and Learn Info..........................pg. 3 
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Have you considered 
supporting the 
mission of the 
Greater Kansas City 
PCC as a Benefactor?

Join online
 with PayPal at

 greaterkansascitypcc.com

BENEFACTOR SPOTLIGHT

SPECIAL THANKS TO OUR 2017 GKCPCC
BENEFACTOR PROGRAM PARTICIPANTS

See your name in PRINT as a Greater Kansas City PCC Benefactor!  Benefactors 
can choose from three levels to receive membership, advertising at PCC events 

and in the PCC Newsletters!

Join now at www.greaterkansascitypcc.com for immediate impact to the Greater 
Kansas City Mailing Community.

PRIORITY MEMBERSHIP:  The greatest value membership includes 3 memberships, promotion in 
every Newsletter and at each event and includes a booth at the Mailers Forum / Premier National PCC 
Day event.   ($500)

FIRST-CLASS CONTRIBUTOR:  Available for those with specific meeting support preferences, the 
First-Class Contributor allows one-time EVENT sponsorship with promotion surrounding that event.  
($250)

E-SERVICES CONTRIBUTOR:  Available for those who wish to support an electronic webinar event, 
the E-Services Contributor allows one-time WEBINAR sponsorship with promotion surrounding that 
event.  ($100)

2017 Priority Benefactor

is this sPot saved for your Business?
2017 Benefactor

We need your suPPort!

PLEASE TAKE 
OUR SURVEY FOR 

UPCOMING EVENTS



P r i o r i t yU
S

 P
O

S
TA

L
 S

E
R

V
IC

E
 

GREATER KANSAS CITY

POSTAL CUSTOMER COUNCIL® 

®

Visit our web site: www.greaterkansascitypcc.com for more information Visit our web site:  www.greaterkansascitypcc.com for more information

SHOULD 
YOU BUY IT?  

MAYBE NOT!
Tony Kuchta, EMCM - General Manager Lineage / 
Lineage Mailing Services 

People often ask me for a “purchase price” 
for mailing equipment.  There is a better 
solution – lease it.  First let me give you 
some history on leasing: The concept of 
leasing or “paying for the use of something 
without owning it”, dates back thousands 
of years to ancient Babylon.  In the 
United States, the leasing of commercial 
transportation vehicles, primarily railcars 
and engines, helped spur the spread of 
the Industrial Revolution (local railroad 
companies come to mind like BNSF).  In 
1954, U.S. Leasing was formed for the 
expressed purpose of buying equipment 
from vendors and allowing that equipment 
to be used by the vendor’s customers / 
end users.  As the first “third party” leasing 
company, U.S. Leasing took its cue from 
the captive financing arms of the major 
industrial firms in the nation.  The term, 
third party leasing company, refers to a 
company being a separate entity from 
the manufacturer of the product verses 
being a captive leasing company.  A captive 
leasing company is owned by the same 
company that produces the equipment 
that you want to use.  A captive lease 
company will offer some services a third 
party will not, and allows for significant 
flexibility during and at the end of the lease 
term.  In the communication and office 
equipment marketplace, I.B.M. and Xerox 
took the lead in offering their customer’s 
use of their ever-changing equipment and 
technology for some periodic payment 
which could be adjusted to accommodate 
upgrading that equipment in the near 
future.  The same “ever-changing” 
environment can be seen with the USPS 
by the changes in rates, structures, and 
services that are offered in Postage 
meter hardware and software.  In today’s 
marketplace numbers range from 90% 
to 95% of all Postage Machines in use are 
leased.  This is not only due to changes in 
the mailing rules and regulations, it is also 
because the postage meter itself must be 
rented per the USPS from a vendor and 
cannot be “owned”.   

So why buy 
the car when you can only 

rent the engine?  Leasing is NOT a 
means of financing your purchase.  
If you want to own something, and 
technology or regulations don’t 
make it have a limited life span by 
all means go ahead and buy it.  If 
you want to use it, and have no 
pride in ownership, and changes 
or rules can make it obsolete soon 
(under 3 to 5 years) then consider 
leasing it.  Unlike the automobile 
industry, there is usually no 
penalty for usage or non-usage.  
There is no “extra” mail processing 
fee on a postage meter, like there is in 
extra mileage fee on a car lease, or there 
is no “zero mail ran” fee like there is when 
you don’t use a gift card in a certain time 
frame.

Buying an item usually involves evaluation 
of return on investment ($ that could 
be spent other places), depreciation, 
amortization etc.  Leasing is a simple 
comparison of what is the cost by leasing 
vs. the cost (usually machine + labor + 
benefit) without using the products.   Since 
payments are fixed at today’s prices for 
the entire lease term, a company can 
guard against the increasing cost of goods 
or services due to inflation.  Leasing also 
allows the customer to accurately project 
costs for budgeting purposes.  Borrowing 
funds from a bank to purchase equipment 
is sometimes quoted at a lower rate than 
leasing.  However, disadvantages of that 
are a hefty down payment, settlement 
or borrowing fee.  Combine that with 
depletion of credit lines and your overall 
cost will significantly increase.  

I have listed a few generic points to 
help you make an educated decision on 
whether or not leasing mailing equipment 
is right for you (NOT TAX ADVISE).

The Tax Reform Act of 1986 eliminated 
the Investment Tax Credit which allowed 
purchasers to reduce tax obligations.  This 
opened the door to leasing which COULD 
BE a tax deductible operating expense.  
Other changes such as the Alternative 
Minimum Tax and the Mid-Quarter 
Convention penalizes the depreciation of 
purchased equipment.  Asset depreciation 
scheduled often extend beyond the useful 

life of the equipment, causing additional 
losses in tax credit.  It is on the books – but 
no longer used

A Capital Lease treats the asset as if it 
were purchased.
A corresponding liability, equal to the 
present value of the lease payments is 
also recorded each month.  The asset is 
amortized in accordance with the lessee’s 
normal depreciation procedure.
A Lease having none of these 
characteristics is an Operating Lease

This is the simplest type of lease to 
account for, since the Lessee only has to 
expense the rentals.  If service or non-
purchasable items are part of the lease 
agreement the lease could be classified as 
an operating lease.

All-inclusive programs
All related services such as postage meter 
rental, postage downloads (some vendors) 
maintenance and rate changes are added 
on to the lease payment, and fixed for 
the entire lease term any additional lease 
renewal terms.  Your organization can 
save a substantial amount of money by 
avoiding inflation, age-of-equipment 
increases, and increased meter usage 
charges.  Companies can also recognize 
additional savings by reducing the number 
of checks sent out, as well as cutting down 
on accounting costs.

So next time you are looking to acquire 
equipment make sure you define if you 
want to own it – or use it.   Is there pride 
in ownership of a mailing machine no, – a 
Harley Davidson motorcycle YES!
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The GKCPCC is hosting a Lunch and Learn, educational and networking event on March 23, 2017 at the Kansas 
City Processing and Distribution Center. 
 
Pete Runyon, District Sales Manager, will present the competitive advantages of USPS Shipping, 
how Dimensional Pricing from the competitors affects shipping cost.  A demonstration of the 
USPS Competitive Analysis Tool will be explained. This tool compares USPS shipping costs vs 
FedEx or UPS using the customers shipping data.  
 
 
PLUS enjoy tours of the KC Processing and Distribution Plant.  Observe mail flow as it passes through the 
Distribution Center. 
 
If you are planning on taking the tour, please make sure you are wearing closed toe shoes.   
 
Parking is in the employee parking lot.  A host will meet you at the door for entry. 
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Date:    

 
Time:   

 

 
March 23, 2017 
                               
Registration & Lunch 11:00a.m. 
Event: 11:00a.m.-2:00p.m. 

 
Place: 

 
 
 

 
KC Processing and Distribution 
              Center 
1700 Cleveland Avenue Room 2099 
Kansas City MO 64121 

 
 

 
3 WAYS 

TO 
REGISTER 

1 ONLINE 2 BY MAIL 3 BY FAX 
Go to: 

www.greaterkansascitypcc.com 
  Mail registration form to  
300 W Pershing Avenue, 

 Suite 251 
Kansas City MO 64108 

Fax registration form to: 
(816) 374-9116 

  
 

 
PLEASE PRINT LEGIBLY AND FILL OUT ONE FORM PER REGISTRANT.  

 

Are you a member of the PCC: 
    !  YES      !  NO 

 

Annual postage spent with 
the U. S. Postal Service: 

!   Above $250,000 
!   $100,000 to $250,000 
!   Under $100,000 

Name: 
 

Title: 

Company: 
 
Street Address: 
 

City: State: ZIP + 4: 

Office Phone: 
 

Cell Phone: Fax Number: Email: 

 
1) Please refer any questions regarding this training to events@greaterkansascitypcc.com . 
2) For events requiring payment (other than membership):  To receive a refund after registration, 24 hours' notice prior to the date of the 

event is required.  (If an event is on Monday, notice must be received by the Friday before.)  
 
Special thanks to our 2016 GKCPCC Benefactor Program Participant:  

 
      


